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THANK YOU

for your interest in Purchasing Power. Since
2001, we have provided consumers with
an alternative way to buy the products and
services that help them live, work and play.

We created this guide to show you how we
accomplish that mission while also helping
you meet your HR goals. If you have any
guestions, please don't hesitate to reach
out to us.
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Cliff Kiel Christy DeFrain
Vice President, Vice President,
General Sales Manager Account Management

ckiel@purchasingpower.com cdefrain@purchasingpower.com
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She fits the profile of our typical customer.

Amber needs to buy a refrigerator. She’s low on cash, and her credit score is below prime,

like many other Americans.

What are her options?

Subprime
Credit Card/
In-Store
Financing

Payday Loan

Rent-to-Own

Retirement
Savings
Withdrawal/
Loan

* High interest rate — 22.73% / 23.43%'
® Potential late fees and ballooning interest
e Open-ended payment terms can cause price to spiral

e Finance charges on a typical payday loan equate to 400% APR?

For a $375 loan, the borrower usually pays $520 in financing charges.®

e Annual interest rates equate to 100%*

One popular rent-to-own store is opening a new location each week.®

* Jeopardizes long-term savings

e Can incur penalties, taxes and high interest on repayment

25% of 401(k) borrowers end up taking out 3 or more loans.®
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Amber's
not alone.

Many consumers

share her
frustrations:

o do not qualify for prime
56 /O credit’

40% do not have at least $2,000

in emergency savings.®

of 401(k) savers today

21 % have an outstanding loan
against their account.’

What's the Impact of
Financial Stress?

Productivity:
0O/ of employees actually spend time at
37% Serrioees sy e

work dealing with personal financial
problems.'

When employees spend time at work focusing on
financial problems, your company may experience
high costs due to lost productivity.

For companies with 10,000 employees, the lost
productivity costs per week are substantial:™

$101,000 $139,000 $237,000 $281,000 $291,000







~ With Purchasing Power,
~ Amber can buy the
 refrigerator her family

~ needs without the

~ stress that comes with
~ snowballing interest,

~ late fees and hidden

~ charges.

 That's why 94% of our
~ customers say our program
~ reduces their financial stress.*










_ACW\WNWEZ



)
D = r
S
-+ - g o
3 S 32 5
MHH. 2 pm :
M (O = dd ]
@ (L rﬂ._nwh m
—~ 0O O G 2 n_rp 0
n OV aeeVJ C
005 Bc3:3 r
VJVJd ebde =
beu m_VqunN e
05 5 563 3
O mmd 529638 :
DR o 28 9 2
4 ek 2
e emw Sapes. 0
Goe o €55 ©
% ° emoo -
2> ] :
L 112 fiisy
) E2 0 EE 5
o5 O.ﬂ.mSC z
a Sa VJne%m :
()
kd% buﬁgmvuj.n 0
c 5 3 SE85E ¢
O &5 :
S 7B
r —
me Wapeh -



How \We Do It

Disciplined Purchasing Upfront Pricing
Manageable payments No additional fees beyond

all-inclusive price
6- or 12-month payment terms* b

N No late fees
Pre-set spending limits

& controls to prevent No down payment or
overspending ballooning interest

Who \We Serve

Large employers, associations, affinity groups and the federal government

Employees who deserve better financing options

Why We Do It

To improve employee financial well-being

To empower people to take control of their lives

*Subject to change
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v Popular Brand Names

v Always Brand New
v Latest Models

v Delivered Up Front




What Purchasing Power Offers




Sports, Fitness &
Recreation

.y

Al =

Baby & Kids

Travel
A Test Preparation Degree Programs Certifications Tutoring
) C%I.E ton — . _ PEARSON .
N incefon straighteriine HMPENNFOSTER  TutorServices
Education

h Tires & tir’a\buyggnr Automotive ATL AS

|nsta"ati0n Buy smart. Drive safe. Service Contracts AUTO PROTECTION

Automotive
Care

i

Financial
Wellness

Our purpose is to provide a responsible way for people to access the products they need and want.
But we also provide them with tools that educate and empower them to take control of their finances.
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Close the Gaps

The most common voluntary benetfits are valuable, but they have
limitations. Purchasing Power allows you to overcome those limitations
by complementing your existing benefits.

Tuition Assistance:
e Can be used by whoever the employee chooses. Doesn't have to be directly
tied to their position.

Discount Programs:
e Available to employees who can't pay up front.

Wellness Programs:
o Offers access to personal equipment and supplies for those who want to get
fit outside of the gym.

Retirement Savings:
e Provides a way to buy many items that employees withdraw from 401(k) for.

Financial Wellness
e Makes it easier to access and budget for short-term needs.
o Offers access to financial wellness tools that help support financial well-being.



FINANCIAL
WELLNESS

SAVINGS

RETIREMENT

Y

Purchasing Power
fills the gaps.
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Proven Wellstar Health Case Study

» Widely recognized for its exceptional workplace culture

ReSU |tS * More than 12,000 employees

Cha"enge ” Anytime you implement a
. : : : like Purchasing P
In 2008, WellStar faced two major issues: attracting highly skilled workers ;’,rv‘jfyf?a;:a A B
as the healthcare industry grew increasingly competitive, and tackling going to require of you to manage
. . . , on a day-to-day basis... The staff
employee financial challenges created by the economic downturn.WellStar's of Purchasing Power has been
WorkLife Services team sought innovative benefits to help them address beyond phenomenal managing
h . d hei | hich hasi both any issues that arise in a very quick
those Issues an suppgrt thelr culture, w Ich emp aS|z§s sucgess : ot. .at R e, )/
work and home. The Director of WorkLife needed solutions with significant
impact, without creating additional costs or administrative strain to the HR Director of WorkLife
team, allowing them to focus on strategic issues within the organization. Services
Solution

Purchasing Power met its needs and supports its recruitment, continuing education and work-life balance
initiatives. Our program allows it to address its employees’ financial challenges with no cost and minimal
administrative burden on the HR department.

.......................................................................................................................................................

As of: 1/1/2016

Launch Date Eligible Employees Orders Taken Annual Penetration

10/14/08
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Employee How does Purchasing
Power compare to

Value other financing
options?

* Lower Financial Stress — 94% of
our customers say our program
reduces their financial stress.*

* Manageable, convenient
payments

» Upfront price — no hidden costs

.........................................................................................

* Products are shipped immediately

* Financial flexibility not offered by
traditional financing options

.........................................................................................

No Late Fees

M1 |t really does help to have the
ability to purchase high-cost items

and not have to stress or worry = d d
about a credit card and interest, N o H I e n COStS

or making a lump payment. Il

No Interest

Satisfied Customer

er Survey as of 07. 2015



.......................................................

For employees with limited cash and
credit options, Purchasing Power is the
most affordable financing alternative.

Credit Payday
Cash Card  Loans/
Purchasing Rent-

Power to-Own

Pay Over
Time

....................................................

No Credit
Check

....................................................

Easy
Payroll
Deduction

....................................................

Manageable
Payments

....................................................

No
Ballooning
Interest

....................................................

No
Late Fees

Benefit Value | 28
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The Employer Experience

: From the moment the contract is signed, we make implementing
Streamlined and administering our program as simple for you as possible.

|mP|ementatlon ® 8-10 hours of your time over a 4-6 week period

* Involves your Payroll, HR & IT departments

.......................................................................................................................................................

Ease of On an ongoing basis, we expect that you'll only have to contribute
Administration 2-4 hours a month.

.......................................................................................................................................................

CLIENT PURCHASING
POWER
. . 1. Eligibility
File : file
: 2. Deduction
Transfer e o
Flow

3. Remittance
file

$ —— ACH — WIRE —/™>



Full Program Support
* Designated support from Client Services, Employee Communications

Account Management and Accounting

® Performance reports We provide communication materials that
promote our program to your employees,

® Updates on new products and services . : L
increasing awareness and participation.

® Minimal administrative burden

e Dedicated Website
e Home Mailers

e Emails

¢ Intranet

® Posters

* Newsletters

e Flyers

There is no cost to you for
the creation, development,
printing or shipping of
communication materials.

How It Works | 32



The Employee Experience

Making informed purchases is easy

* The price listed at the time of purchase is the only
price they'll pay.

® There are no hidden costs or fine print.

e The price is all-inclusive, which includes financing,
taxes, warranties and delivery.

e Our easy-to-use website is optimized for any device.

14—
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Sign Up & Select Items Finalize Account
View Catalog to Buy & Purchase Items
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ORDER STATUS
UPLOAD DOCUMENTS
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Mobile app makes it easy to
check account and order status
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Making Sure They're The Right Fit

e Tenure and salary requirements, alongside spending
limits to make sure employees are spending responsibly
and are a good match for our program

Return Policy

* Allows for most products to be returned within 30 days

e Modified return policies on larger items, like furniture
and televisions

How It Works | 34



MORE



Visit PurchasingPower.com/Employers to:

& Contact Us
& Get the Latest Industry Research

& See Our FAQs




We can’t wait
1o work with 1100!
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Corporate Office

1349 W. Peachtree St., Suite 1100
Atlanta, GA 30309
877.723.2798
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